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The total value of retail sales in Q3 2020 was estimated at BND407.3 million. Almost one-third (30.7 per cent) was
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In the third quarter (Q3) 2020, retail sales continued to record a positive growth of 10.3 per cent year-on-year,
contributed by department stores with sales worth BND124.8 million, followed by supermarkets (BND59.2
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after increasing by 1.6 per cent in Q2 2020. On a quarter-on-quarter basis, retail sales decreased by 3.9 per cent.
million or 14.5 per cent).

Year-On-Year nominal change Value of Sales
Retail sales recorded an increase of 10.3 per cent in Q3 2020 compared to [ 0320204 ﬂg&ﬁiz)

Q3 2019. This was mainly attributed to higher sales of Computer &

Telecommunication Equipment activity by 42.2 per cent, following a Change
continuous demand of these equipment for online learning and teaching, Q32020 / Q32019 JUERT
as well as for work-from-home (WHF) arrangements compared to Q3 2019. 032020/Q22020 SR R4

Supermarkets and Department Stores, which are the top two activities in Retail Trade also recorded increases in
their sales by 10.6 per cent and 9.0 per cent respectively.

In addition, the impact of travel restrictions abroad was reflected in the increase of domestic sales of several
retail activities including Recreational Goods; Electrical Household Appliances and Lighting Equipment; Watches
and Jewellery; Furniture & Household Equipment; and Pharmaceutical and Medical Goods, Cosmetic and Toilet
Articles.

On the other hand, declines were recorded in the sales of, among others, Books, Newspapers and Stationery;
Hardware, Paints and Glass; and Textiles, Wearing Apparel & Footwear; due to lower spending by households on

less essential items.

Quarter-On-Quarter nominal change

Retail sales recorded a decrease of 3.9 per cent in Q3 2020 compared to Q2 2020. The decrease was mainly
attributed to the decrease in sales recorded in Textiles, Wearing Apparel & Footwear; Furniture & Household
Equipment; Electrical Household Appliances and Lighting Equipment; Department Store; Supermarket; Hardware,
Paints and Glass; and Computer & Telecommunication Equipment.

On the other hand, increases were recorded in the sales of the other retail activities, such as Books, Newspapers
and Stationery which recorded an increase by 23.3 per cent due opening of schools in this quarter after schools
closure due to COVID-19 outbreak in Q2 2020.
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Value of Sales and Growth Rate hy Activities (2017 = 100) 032020 ofSales  Growth Rate
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1. Department Store 113.6 124.8  (9.4) 9.0
2. Supermarket 107.9 59.2 (5.1) 10.6
3. Mini mart 89.1 10.7 4.4 2.0
4. Food and beverages in specialized stores 112.9 7.0 154 2.8
5. Petrol station 118.6 432 215 (3.7)
6. Computer & Telecommunications Equipment 118.5 26.6 (1.0) 42.2
7. Textiles, Wearing apparel & footwear 77.9 11.9 (20.2) (0.6)
8. Hardware, paints and glass in specialized stores 66.6 222 (41) (9.5)
9. Furniture & Household equipment 95.7 13.4 (15.5) 19.6
10. Electrical household appliances and lighting equipment in specialized stores 120.3 31.0 (15.3) 28.2
11. Books, newspapers and stationery in specialized stores 56.6 3.7 233 (23.6)
12. Recreational Goods 141.0 9.3 12.2 41.5
13. Pharmaceutical and medical goods, cosmetic and toilet articles in specialized stores 98.0 10.5 5.5 11.7
14. Watches & Jewellery
15. Others




TECHNICAL NOTES

Retail trade refers to the resale (sale without transformation) of new and used goods mainly to the
general public for personal of household consumption or utilization. Retail trade is one of the important
sectors that contributes to Brunei Darussalam’s economy, accounting for nearly 22 per cent of the
number of enterprises; employing around 11 per cent of the workforce; and generating about 6 per cent
of the total operating revenue of the private sector in 2017.

The Retail Sales Index (RSI) measures the movements of retail sales activities. It serves as a leading
economic indicator of the retail trade performance as well as consumer spending behavior.

Scope and coverage
The Retail Trade activities are classified in accordance with the Brunei Darussalam Standard Industrial
Classification (BDSIC) 2011 which is based on the United Nation’s International Standard Industrial

Classification (ISIC), Revision 4.
Group Business Group Description

47 RETAILTRADE, EXCEPT OF MOTOR VEHICLES AND MOTORCYLES

471  Retail sale of non-specialized stores

472  Retail sale of food and beverages in specialized stores

473  Retail sale of automotive fuel in specialized stores

474  Retail sale of information and communication equipment in specialized stores
475  Retail sale of other household equipment in specialized stores

476  Retail sale of cultural and recreational goods in specialized stores

477  Retail sale of other goods in specialized stores

478  Retail sale via stalls and markets

479  Retail trade not in stores, stalls or markets

RSl is compiled using data from the Quarterly Survey of Businesses (QSB) conducted by the Department
of Economic Planning and Statistics (JPES) every quarter. A sample of 362 enterprises are covered in the
QSB for retail trade activities.

The weight for each activity reflects its relative importance in the overall retail trade sector. The weights
are computed based on the retail sales of each activity obtained from the Annual Census of Enterprises
(ACE) for reference year 2017.

Index Compilation

The overall RSl is a weighted average of indices at the detailed activity level. The sales index at the activity
level is derived by aggregating the sales value of enterprises belonging to the same activity and dividing
it by the average quarterly sales for the same activity in the base year (2017). The overall RSl is then com-
puted by summing all the weighted activities indices using the Laspeyres formula.

The indices are based on sales values at current prices. Hence the changes in the value indices may be
due to changes in both price and quantity. The indices are also not seasonally adjusted.

Revision Policy

Revisions will only be made to the published figures for the previous periods if there are any changes
based on the latest available data.

@ http://www.deps.gov.bn info.statistics@jpes.gov.bn (O) @statistics.jpes



Annex 1: Quarterly Retail Sales Index (2017 = 100)

No. Description Weights | 2017 | Q12018 | Q22018 | Q3 2018 | Q4 2018 | Q1 2019 | Q22019 | Q3 2019 | Q4 2019 | Q1 2020 | Q2 2020 | Q3 2020
1 |Department Store 2852| 1000| 1008| 1140| 975| 998| 1032| 1165| 1042| 1056] 1113 1254 1136
2 |Supermarket 1425 1000 965| 1045| 990| 1017] 994| 1059 975| 999] 1252 1137 1079
3 Mini mart 222 1000] 918] 90| 908| 96| 875 892 s74| s76| 880| 54| 891
4 |Food and beverages in specialized stores 161 1000 1001] 1212| 1048] 1004 1079] 1228] 1008| 1009 1031] 978| 1129
5 |Petrol station 945 1000| 1052 1089 1100] 1079 1179 1194| 1231| 1149 1146| 976| 1186
6 |Computer & Telecommunications Equipment 582 | 100.0 96.9 65.9 83.2 83.7 99.7 75.3 83.3 80.01 109.1 119.71 1185
7 |Textiles, Wearing apparel & footwear 455| 1000| 80| 1404| 41| 980 932| 1444| 783| 958 02| 976| 779
8 Sth;‘iivare’ paints and glass in specialized 89| 1000| 962| 938| 55| 1061| 765| 839| 736| 663| 748| 694| 666
9 |Furniture & Household equipment 365| 100.0 915 1320 74.8 90.9 979| 126.7 80.0 83.3 96.8| 113.2 95.7
1 |Ftectrical household appliances and lighting 669| 1000| 1055| 1179| 949| 932| 1030| 1203| 938| 956| 1097| 1420| 1203
equipment in specialized stores
11 |Books, newspapers and stationery in 171 1000 1057 720| 766| 1084| 981| 693| 741| 1061| 829| 459| 566
specialized stores
12 |Recreational Goods 171 1000 1071] 1028] 1008 1207 1106] 970| 997| 1245 1074| 1257 1410
13 |Pharmaceutical and medical goods, cosmetic 279 1000| 879| 858| 900| 839 86| 830| 77| 19| 837| 928 980
and toilet articles in specialized stores
14 |Watches & Jewellery 207] 1000 946 1069] 929] 954 915 1023] 81| 974| 890[ 1001| 1086
15 |Others 4717 1000 1022] 998| 950| 930| 1079 1129 9s0| 1056| 1074| 1175 1183
Total| 10,000 100.0] 98.8| 1067| 928| 989| 1000| 1086 962 o97.8] 1057| 1103| 1064
Source: Department of Economic Planning and Statistics (DEPS) 3




Annex 2: Quarterly Retail Estimated Value of Sales (BND Million)

No. Description Weights [ 2017 | Q12018 | Q22018 | Q3 2018 [ Q4 2018 | Q1 2019 | Q22019 | @3 2019 [ Q4 2019 | Q1 2020 | Q2 2020 | @3 2020
1 |Department Store 2,852 109.9( 1108 1252 107.1 109.6 1134 128.0( 1145]| 116.0( 1223| 137.8( 1248
2 |Supermarket 1,425 54.9 53.0 57.3 54.4 55.8 54.6 58.1 53.5 54.8 68.7 62.4 59.2
3 [Mini mart 282 12.0 11.0 11.5 10.9 10.9 10.5 10.7 10.5 10.5 10.5 10.2 10.7
4 [Food and beverages in specialized stores 161 6.2 6.2 7.5 6.5 6.2 6.7 7.6 6.8 6.8 6.4 6.1 7.0
5 |Petrol station 945 364 38.3 39.7 40.1 39.3 42.9 435 44.8 41.8 41.7 35.5 43.2
6 |Computer & Telecommunications Equipment 582 22.4 21.7 14.8 18.6 18.8 22.3 16.9 18.7 17.9 24.5 26.8 26.6
7 |Textiles, Wearing apparel & footwear 455 15.3 13.5 21.5 12.9 15.0 14.3 22.1 12.0 14.7 13.8 14.9 11.9
8 Sthgvsvare’ paints and glass in specialized 869| 333| 320 312 218 353 255 279| 245| 21| 249| 231 222
9 [|Furniture & Household equipment 365 14.0 12.9 18.5 10.5 12.8 13.7 17.8 11.2 11.7 13.6 15.9 134
fo |Ftectrical household appliances and lighting 669| 258| 272| 304| 245 240| 266| 310| 242| 247| 283| 366 310

equipment in specialized stores

{1 |BOoks, newspapers and stationery in 171 es| 70| 47| 50| 74| 65| 48| 49| 70| 55| 30| 37

specialized stores

12 |Recreational Goods 171 6.6 7.1 6.8 6.7 8.0 7.3 6.4 6.6 8.2 7.1 8.3 9.3
3 |Pharmaceutical and medical goods, cosmetic 79| 108 95| 92| 97| 90| 93| 89| 94| 88| 90| 100| 105

and toilet articles in specialized stores

14 [Watches & Jewellery 297 11.4 10.8 12.2 10.6 10.9 10.5 1.7 10.1 1.1 10.2 11.4 12.4
15 [Others 477 18.4 18.8 18.3 17.5 171 19.8 20.7 18.0 19.4 19.7 21.6 21.8

Total| 10,000 384.0( 379.5| 409.8| 356.5| 379.9( 383.8( 4169| 369.4| 375.6| 406.0( 423.7| 4073
Source: Department of Economic Planning and Statistics (DEPS) 4




Annex 3: Year-On-Year Growth Rate of Quarterly Retail Sales Index (2017 =100)

Per Cent (%)
No. Description Weights | Q12019 | Q22019 | Q32019 | Q4 2019 | Q1 2020 | Q2 2020 | @3 2020
1 |Department Store 2,852 24 2.2 6.9 5.8 7.8 7.7 9.0
2 |Supermarket 1,425 3.0 1.4 (1.5) (1.7) 26.0 7.3 10.6
3 [Mini mart 282 (4.8) (7.1) (3.8) (3.2) 0.6 (4.2) 2.0
4 |Food and beverages in specialized stores 161 7.7 1.3 48 9.5 4.4) (203 2.8
5 [Petrol station 945 12.0 9.6 11.9 6.5 (28) (18.2) (3.7)
6 |Computer & Telecommunications Equipment 582 2.9 14.2 0.2 (4.5) 95 59.0 42.2
7 |Textiles, Wearing apparel & footwear 455 6.0 2.8 (6.9) (2.2) (3.2)] (324) (0.6)
8 :zrr(:\;vare, paints and glass in specialized 869 208)]  (105) 124 (37.5) 22l (172 (9.5)
9 |Furniture & Household equipment 365 6.9 (4.1) 6.9 (8.4) (1.1 (10.7) 19.6
10 Elegtrlcal hguseho]d ‘appllances and lighting 669 (2.4) 20 (12) 26 6.5 18.1 989
equipment in specialized stores
Books, newspapers and stationery in
1 specialized stores 171 (7.2) (3.8) (3.3) (2.1 (155 (33.8) (23.6)
12 |Recreational Goods 171 3.3 (5.6) (1.1) 3.1 (3.2) 29.6 415
Pharmaceutical and medical goods, cosmetic
13 and toilet articles in specialized stores 279 (14) (33) (25) 24) (3:3) 138 "7
14 |Watches & Jewellery 297 (3.3) (4.3) (5.2) 2.1 (2.7) (2.1) 23.3
15 [Others 477 5.6 13.1 3.1 13.6 (0.5) 41 20.7
Total| 10,000 1.1 1.7 3.6 (1.1) 5.8 1.6 10.3

Source: Department of Economic Planning and Statistics (DEPS)



Annex 4: Quarter-On-Quarter Growth Rate of Quarterly Retail Sales Index (2017 = 100)

Per Cent (%)
No. Description Weights | Q12018 | Q22018 | Q3 2018 | Q4 2018 | Q12019 | Q22019 | @3 2019 | Q4 2019 | Q12020 | Q2 2020 | Q3 2020
1 |Department Store 2,852 0.8 13.1 (14.5) 24 35 12.8| (10.5) 1.3 5.4 12.7 (9.4)
2 |Supermarket 1,425 (3.5) 8.2 (5.2) 27 (2.2) 6.5 (7.9) 24 25.3 (9.2) (5.1)
3 [Mini mart 282 (8.2) 45 (5.3) (0.3) (3.4) 1.9 (2.0) 0.3 0.4 (2.9) 44
4 |Food and beverages in specialized stores 161 0.1 211 (13.6) (4.2) 74 13.9( (10.6) 0.1 (6.2) (5.1) 15.4
5 [Petrol station 945 5.2 3.5 1.0 (1.9) 9.3 1.3 3.1 (6.7) 02) (14.8)] 215
6 |[Computer & Telecommunications Equipment 582 @ (319 26.1 0.7 19.1 (24.4) 10.7 (4.0) 36.5 9.6 (1.0)
7 |Textiles, Wearing apparel & footwear 4551 (12.0) 59.6 (40.1) 16.5 (4.8) 54.9 (45.7) 22.3 (5.9) 8.1 (20.2)
8 'S"tzrri‘;"are’ paints and glass in specialized 89| (38| (26) (302 620 @79l 98| (23 9 128 @1 @1
9 [Furniture & Household equipment 365 (8.5) 442| (433 216 7.6 294 (36.9) 4.2 16.1 1701 (15.5)
fo |Flectrical household appliances and lighting 669 55| 117| (195 (18| 105 168 (20| 19| 148 25| (15.3)
equipment in specialized stores
41 |BOoks, newspapers and stationery in 71| 57 319 64| 414 (94| (204) 69| 431 (19| (46| 233
specialized stores
12 |Recreational Goods 171 7.1 (4.0) (1.9) 19.8 84| (12.3) 2.7 249 (14.0) 174 12.2
Pharmaceutical and medical goods, cosmetic
13 and toilet articles in specialized stores 219 (12.1) 24) 49 (6.8) 3.2 4.2) > 6.7) 23 10.9 50
14 |Watches & Jewellery 297 (5.4) 13.0] (13.1) 27 (4.1) 11.8] (13.9) 10.6 (8.7) 125 8.5
15 |Others 477 2.2 (2.3) (4.8) (2.2) 16.1 46| (13.2) 7.8 1.7 94 0.7
Total| 10,000 (1.2) 8.0 (13.0) 6.6 1.0 86| (11.4) 1.7 8.1 4.4 (3.9)

Source: Department of Economic Planning and Statistics (DEPS)



